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Overview

Nationally recognized investment bank 
founded in 2000

Over 300 transactions completed, totaling 
more than $10 billion in transaction value

Extensive relationships with leading
institutional lenders, PE investors, 

and strategic buyers

Proven ability to source quality buyers 
and maximize deal value

Industry Expertise

Investment Banking Services

Mergers & acquisitions, recapitalizations,
and management buyouts

Capital raising of equity, mezzanine, and 
senior debt capital

Financial advisory, analytical support, 
and fairness opinions

Comprehensive and targeted sell-side 
marketing efforts

• Industrial Services • Healthcare

• Business Services • Technology

• Financial Services • Consumer
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Key Trends in 2022 Impacting the Marketing Services Sector

Outdated 
Targeting Habits 

Crumble with 
Cookies

The Evolution of 
Personalization in 

Marketing

Authentically 
Inclusive 
Marketing
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 Created and stored by a different 
domain than the one users visit

 Tracks individuals across multiple 
websites 

 Deployed by advertisers for cross-
channel interest-based advertising 
and (re-)targeting

 Currently blocked by default in 
Safari and Firefox, and in Chrome 
starting in 2024

 Advertisers have long relied on third-party cookies to track consumers across the web, displaying
targeted ads based on a user’s browsing history but now, cookies are heading toward obsolescence (1)

o Google’s Chrome, Apple’s Safari and Mozilla’s Firefox – representing 86% of browser traffic –
have already begun to transition away from third-party cookies

 The ban is particularly challenging for brand marketers that rely on programmatic advertising and
lack strong first-party datasets in sectors that are removed from the customer transaction, such as
consumer packaged goods, manufacturing, automotive, and pharmaceuticals (1)

 As the presence of third-party cookies diminishes, advertisers will need to use their own consumer
touchpoints to collect first-party data, create strategic partnerships to leverage second-party data,
and experiment with contextual advertising and real-time technology (2)

 The public’s sensitivity to data privacy has triggered the shift away from third-party cookies that
shaped the web into becoming ultra-personal

o More than 77% of websites and 82% of all digital ads use tracking cookies allowing brands to
recognize users’ locations, browsing history, preferences and more(3)

 Advertisers face challenges with behavioral targeting, retargeting, and measurement becoming more
difficult at scales they are accustomed to, decreasing their reach and performance(4)

Outdated Targeting Habits Crumble with Cookies

Outdated 
Targeting Habits 

Crumble with 
Cookies

Sources:     (1) McKinsey & Company (4) Arcalea 
(2) Adobe
(3) eMarketer
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Browser Users, Global Data (% of All Users)Types of Cookies and Privacy Implications

264

First-Party Cookies Third-Party Cookies

 Created and stored by websites 
users visit

 Collects data on users’ on-site 
behavior

 Publishers utilize these for 
advertising and a personalized user 
experience on their own website

 Supported by all browsers but plug-
ins can block them, resulting in a 
decreased website experience 
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Paid advertising

Personalized email messages/offers

Product/content recommendations

Personalizing email subject lines

Predictive analytics

Account identification

Chatbots

Campaign send/deployment timing

Segmentation

Leading Uses of AI & Automation in Marketing(5)

The Evolution of 
Personalization in 

Marketing

The Evolution of Personalization in Marketing

Sources:     (1) Deloitte (4) Wired 
(2) CDP (5) Statista
(3) CNBC

 In order to excel in today’s fluctuating marketplace, organizations need to adopt a personalized
marketing strategy by harnessing the power of analytics and artificial intelligence(1)

 Artificial intelligence (AI) and machine learning (ML) technologies create more intelligent,
automated, and actionable software which can be embedded throughout the customers
experience(2)

 As competition heightens in digital marketing, personalized marketing provides a means for
organizations to cut through the noise and improve the overall customer experience through
implementing practices to meaningfully engage customers, strengthening customer relationships

 Traditional marketing methods are becoming increasingly outdated as digital, data first and direct-to-
consumer brands penetrate marketplaces, making the digital marketing space overcrowded which in
turn leads to increased spending in hopes of reaching customers

 Over the last 2 years, digital ad spend has increased 12%, with no discernible increase in
results(3)

 Digital-first companies like Amazon, Facebook, and Google are leading the charge into new markets
through utilizing comprehensive customer databases, while traditional businesses such as McDonalds
are adapting to the ongoing changes through the acquisition of companies like Dynamic Yield to
personalize their drive-through experience(4)

90% of customers find 
personalized advertising 
appealing

3 out of 4 customers say they 
receive too many email 
promotions from brands

69% of online shoppers say the 
quality of relevance of a 
company’s message influences 
their perception of a brand

22% of customers are happy to 
share some data in return for 
a more personalized service or 
product

80% of customers are more 
likely to purchase from a 
company that offers 
personalized experiences

Well executed hyper-
personalization can deliver 8x
ROI on marketing spend and 
lift sales by 10% or more
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Key Quotes – Industry LeadersEmerging Purchase Channels(3)

 U.S. Census data shows that in the past decade, the white population has declined and people who
identify as multiracial, Hispanic, and Asian are driving much of the population growth, strengthening
the importance for the use of inclusive marketing tactics(1)

 Consumers want brands to demonstrate commitment to addressing social inequities in their actions
o 94% of Gen Z’s expect companies to take a stand on important social issues, and 90% say they

are more willing to purchase products that they deem beneficial to society(2)

 To appeal to a younger and more diverse customer base, brands can show their dedication to
diversity, equity, and inclusion through authentically reflecting a range of backgrounds and
experiences in their messaging and product development(2)

o According to a Deloitte survey of global consumers, younger consumers (ages 18 to 25) take
greater notice of representative advertising when making purchase decisions than do older
ones (ages 46 and over)

 Social media has become an indispensable marketing channel, with methods for capturing online
users’ attention continuing to proliferate and be adopted by marketers in order to reach target
audiences and expand brand awareness among new audiences(3)

o ~40% of people in Gen Z say TikTok videos are where they go to learn about and buy new
products

Authentically Inclusive Marketing

Authentically 
Inclusive 
Marketing

“We want to make sure we’re working with a diverse array of 
content creators, agencies, directors, and producers to influence 
the industry and be culturally relevant in how we convey those 
messages—in an authentic way.” – Marissa Solis, Senior Vice 
President of Portfolio Marketing Frito Lay

“We believe citizenship must start with action, not headlines.
Now we all know as marketers, we love telling people all that
we're doing, but in this case, it's best to start with action
because it's the right thing to do.” – Marc Pritchard, Chief
Brand Officer Proctor & Gamble

Sources:     (1) United States Census Bureau (4) IRI 
(2) Deloitte
(3) Forbes

Younger generations are 
gravitating toward emerging 
channels to make purchases
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Deal Date Target Buyer/Acquirer Target Business Description TEV ($M) EV/EBITDA

09/14/22
Operator of a media measurement and reporting platform 
intended to provide customized services for sophisticated 
buyers to increase return on media spend

N/A N/A

08/23/22
Provider of marketing and fundraising services to US-based 
nonprofit organizations N/A N/A

06/15/22
Operator of a web marketing agency serving brands active in 
diversified sectors including fashion, luxury, automotive, 
industry, consulting and food & beverage

$36.3 6.5x

06/14/22 Pure play operator of premium digital out-of-home advertising $303.5 4.9x

05/31/22
Provider of marketing services intended for growers, garden 
centers and retailers $54.53 6.9x

04/04/22
Developer of digital marketing software designed to develop 
digital communication programs $12.8 10.9x

11/26/21
Provider of digital marketing services intended to support 
client businesses to find their right audiences $7.5 6.2x

11/03/21
Developer of website designs intended to empower users to 
find, choose and share opinions about brands $138.0 16.4x

Private Markets – Transactions

Sources:     (1) PitchBook
(2) Capital IQ
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HPC Marketing 
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Data range from 09/31/21 to 10/03/22
HPC Marketing Services Index: ACN, OMC, 
WPP, BFH, PUB, IPG, CCO, IPS, FORR 

Marketing Services Indexed Stock Performance
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Stock Price % of 52 Enterprise Enterprise Value / LTM

Company at 10/19/2022 Week High Value Revenue EBITDA Gross Profit EBITDA Revenue EBITDA Revenue EBITDA

$264.06 63.3% $165,821 $61,594 $10,405 32.0% 16.9% 7.2% 9.2% 2.7x 15.9x

$68.41 74.7% $18,278 $14,277 $2,360 19.4% 16.5% (2.2%) 0.2% 1.3x 7.7x

$55.74 84.8% $17,443 $13,372 $2,242 43.1% 16.8% 5.7% 3.1% 1.3x 7.8x

$8.43 60.6% $16,835 $16,312 $1,841 17.2% 11.3% (0.6%) (5.1%) 1.0x 9.1x

$28.49 71.3% $14,103 $9,413 $1,704 22.3% 18.1% 4.3% 11.6% 1.5x 8.3x

$1.62 39.5% $7,666 $2,508 $575 47.1% 22.9% (6.3%) (10.8%) 3.1x 13.3x

$48.62 95.7% $2,553 $2,378 $293 65.3% 12.3% 7.1% 16.5% 1.1x 8.7x

$38.88 63.8% $749 $525 $64 58.8% 12.2% 11.4% 23.7% 1.4x 11.7x

Average 38.1% 15.9% 3.3% 6.0% 1.7x 10.3x

Median 37.5% 16.7% 5.0% 6.1% 1.4x 8.9x

LTM LTM Margins 3 Year CAGR

Source: Capital IQ as of 10/19/22

($ in millions, except per share)

Public Markets – Marketing Services Index
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HPC Overview
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Industry Leading. . .                          Business Services Coverage. . .            With a Focus on Marketing Services

Professional Services

Educational Services

Staffing

Facility Management

Consulting

Logistics & Distribution

Business Information Services

Marketing Services
• M&A Atlas Awards 

Boutique Investment 
Bank of the Year and 
Deal of the Year Winner 
(Business Services) 

• Global Finance World’s 
Best Investment Bank 
(Southeast Region)

• Ernst & Young 
Entrepreneur of the Year 
(Florida Region, 
Financial Services)

 Founded in 2000 – by the two prior heads of the Healthcare and Technology Investment Banking 

Groups at Raymond James

 Advised on 150+ transactions and has been a consistent leader in providing independent and 

unbiased strategic counsel and advisory services to global sellers and buyers of middle-market 

firms

 Diverse team with extensive execution experience across all areas of Business Services

 Bulge bracket capabilities with a boutique touch

Market 
Consulting

Digital
Marketing

Advertising

Printing
POS 

Signage

Creative
Services

Marketing
Software

Predictive 
Marketing

HPC Overview
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Transaction Overview
 Recapitalization of Magnolia Innovation (“Magnolia”) to Medical Knowledge

Group (“MKG”), a portfolio company of Court Square Capital (“Court Square”).

 Magnolia is a healthcare consulting and analytics firm, with extensive
knowledge and experience in advanced quantitative methods, an analytics
team with expertise analyzing sales/Rx data, developing forecasts, and
developing targeting strategies, pilots and experiments to test and shape go-to
market strategies/tactics, and dashboarding and automation capabilities.

 Medical Knowledge Group, through its operating companies, provides
specialized marketing and analytics solutions to the biopharmaceutical
industry.

 Court Square is a middle market private equity firm and has completed over
230 investments and has developed numerous businesses into leaders in their
respective markets. The firm has $7.0 billion of assets under management and
is based in New York, N.Y.

Hyde Park Capital’s Role
 Hyde Park Capital was engaged as the exclusive investment banker and

financial advisor to Magnolia in connection with the recapitalization of the
Company.

 Hyde Park Capital negotiated and closed the transaction with Court Square
Capital.

Case Study – Magnolia Innovation

has been acquired by

a portfolio company of

Recent Experience


